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The Consumption Orientation Level and Behavioral Intention of Beauty Shop
According to the Pandemic Era Risk Perception and the Measures
for Vitalizing the Service Industry

Che-Rin Park"* and Chae-Jeong Han’

"Doctor, Department of Graduate School of Beauty Art, Youngsan University
2Professor, Department of Beauty Art, Youngsan University

The ultimate purpose of this study is to present the differentiated strategies of the beauty service industry by drawing the vitalization
measures for its new operation and development into the high-value added industry in the changed time flow of the pandemic era. Total
756 questionnaires were used for the final analysis. The collected data was analyzed by using the SPSS 22.0 Statistical Program and
AMOS 22.0 Statistical Program. First, the risk perception had significant effects on consumption orientation. Second, the direct effects of
risk perception on behavioral intention were not statistically significant while there were indirect effects of mediating the consumption
orientation. Third, the direct effects of risk perception on selection attributes were not statistically significant while there were indirect
effects of mediating the consumption orientation. Fourth, the consumption orientation had significant effects on behavioral intention.
Fifth, the consumption orientation had significant effects on selection attributes. Sixth, the behavioral intention had significant effects on

selection attributes.
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S FEl Ao AR e oA A A @S RS, 2EAF WS TER, Lee(2021), Lee(2022)9]
atA} she 1A S o)X 2k 4 2] 8% tHLee, 2009). AR ATE oz 2 ol 5 4wkl AEe]
webs PEomE AnzkEe] oW didel tig BlEE ¥ = WP 62, Kim(2021)2] APATE vio R 2 A

A 7 5 v FEoz Uepliee o] oJAgkAld e s g Bedeigla, Al ik | 1728, Kwon

2 A o)e 5= ATh(Kim, 2009). (2022), Kim(2021)2] APATE njgoz B Ay g 5

A-mesgint. JITEASH 54 10022 F 54w @
I LHE & 2 71 E(Likert) 53 H=E AHg-alich
B po] £1% AnE 414 A7 WHO R SPSS 22.0
2 Are Al g AFAzte] HEjpke] deigge]  SAZZaY3 AMOS 22057%@1 £ AHgSIITh
nAE Y BAE TA S S 2HAF B Yo AAAAZ Hhe 7HASS fldte] FEREAE B8
=7b uAE i EsE A APATE ZAR st st} ARZEA S AAE %%t%é-‘é*—i—% o, FE

SUHSFE AR zte] 22H, AAA, AEA 349 skele AEH(Bootstrapping) WHE ol&ste] M aAE HS 3t

A3 FEMFRE AdEy S A, Aqus 249 delasl Sk

o2 dAste] FAAES TH A £ 71, 94 2719

39189 A G PFoEE s E HFste] 59 Iv. Za 3 &

W A FEUF dEEA ] mhads ASe

A o o] AFRF S MAAAth AFREL Fig. 1 L ZAL CH& XL 2EHY S

3 2t

ZAHARe] Ay B0 dotir] e NiERAls A
1 AP & XtESE Alski e 2 A3k <Table 1> 32T},
A AA SEA 7568 T 1432 48178 (63.6%), B3

B A= JHElo] #lo] @AY HE]l MuAZ o] gale A 2759 (364%) 2 UERATE ABES 30t 3447 (45.5%), 20tH
HelS Qo R HARF sion, AR 20221 5 306 (40.5%), 40TH 14+ 10678 (14.0%)= 0 2 LFER T
9 29U FE 20221 79 3147FA] &F 10529] 717kl AH = AEFEL ew = 4429(58.5%), ek =<9 2427
2o g ANFPTE AEAE & 771952 wjiale] Go]l B (32.0%), 108} 724 (9.5%)E o2 UEhgth SR E 1)
QAT 2355 A9 YA 75655 HETEA AEE AR & 615W(81.3%), 71& 1419 (18.7%)c 22 VERRL, AU
3ttt AFE-ZE] 34378 (45.4%), S 173%(22.9%), AB12 2 219 Y
2 ATE AEAE o] §5 AT WHoeZ HdEAE A 133(17.6%), [ 61%H(8.1%), TH 2 7IE} 46 (6.1%)
717194 A=A S AR o7 Yehgth 9258 200~3007) vk 32078 (42.3%),
100~2009+H w9k 1899 (25.0%), 3007+ ©]AF 1407 (18.5%),
2. H5MET 9 EAUH 1007H |9 1079 (14.2%)0 2 et AR = x4

466‘31 (61.6%), T 190%(25.1%), FH3F 1008 (13.2%)

B o] 2w Ay ud )3k YR zF HE 14528} 0 2 ettt YHEIRES 10~209H 7R 32975 (43.5%),
Kim(2020), Ji(2022)2] AP ATLE vio 2 2 A oA 4 OUP A ek 2117 (27.9%), 20~30%+H wwE 13578(17.9%), 30
TH o] 8178(10.7%) 2.2 el th EREES 13] 354
o ™3(46.8%), 23] 2638 (34.8%), 33] °1AF 1399 (18.4%)0
AH|X|E
i et
2. B¥HAS
FE AR E BARG AN Bg FAHXE <Table 2> 2t}
szols 1) fIgX|Zto| AH|X| gk, B T, MEYEMO| O|X|= &2t
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Fig. 1. Research mode YR 7 MR (P=0.977, p<.001)°l AH &7} §-2v]st
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22 & AFoMe fdAze] Al dEFE vAlE A ZHYe Soto] H R PFEowdd IS vAE AL
o= vehsth e Qo] A AE A, AAA el § 2 AREY
TS A E AR YERT Lee(2021)2] AT+AHE A A 5= Az o] A&l AP 8= FAHLRE FefnsiA|
A7 JEREAL, Yo0(2021)8] AA oA AA A, A7 k2 Zo 2 Yepgon &uAES mizlst 7 a3t UE
A Az AR Aol Fefrd TS vE Aer ye AS I F vk B 2HA g FEoeE B
et 2 A2 ek w5z 2ot A7 dehve 2S 8R1E = SITh Yoo(2014)9] A+
@A zto] o mo] APaTe FAHCE FovlskA]l  dAe AAAEA 7, 715H A, A1 ALl A
B2 Zoz yepton anAge vz I adrt e gEAQl ZIliAe el ko] b 2.9l Zhell F(-)e 3
e 22 g9 ¢ Ak Lee2022)0] Aol 2219 BAE UehlaL lon @Az gl AeEd ajldl uet
A@AZte] PFolmol fFovdt FF& MAA e Zer JFFRATE D Yeiue Zo g adtE
eht B A7 A%E A4S Ak ol A9l 2227t 4
Table 1. General Characteristics of the Subject
N %
Gender Male 275 36.4
Female 481 63.6
20s 306 40.5
Age 30s 344 455
40s or above 106 14.0
High school graduate or below 72 9.5
Education Level College graduate 442 58.5
Graduate school graduate 242 32.0
Marital Status Single o1> 813
Married 141 18.7
Student 173 22.9
Office worker 343 454
Occupation Service and self-employed 133 17.6
Professional 61 8.1
Homemaker and others 46 6.1
Less than 1 million won 107 14.2
Monthly Income Less than 2 million won (between 1 and 2 million won) 189 25.0
Less than 3 million won (between 2 and 3 million won) 320 423
3 million won or more 140 18.5
Yeongnam region 190 25.1
Location Greater Seoul area 466 61.6
Chungcheong and Honam region 100 132
Less than 100,000 won 211 27.9
Monthly Beauty Less than 200,000 won (between 100,000 and 200,000 won) 329 43.5
Expenditure Less than 300,000 won (between 200,000 and 300,000 won) 135 17.9
300,000 won or more 81 10.7
1 visit 354 46.8
Monthly Beauty Visits 2 visits 263 34.8
3 visits or more 139 18.4

Total

756 100.0
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Table 2. Verification of Path Coefficients and Significance of the Final Model
Coeticiont | woettiont . SB CR.swc
Perceived risk —  Consumption orientation 977 .805 056 14.385™ 955
Consumption orientation —  Behavioral intention .596 .889 .059 15.094™ 355
Behavioral intention — 216 .024 .011 2272
- - - Attribute of choice " 173
Consumption orientation — 733 122 .050 2.445
*p<.001
2) 2H|X| 0| W So|z, MESHofl 0|X[= &2 V.24 B
ZRA 8L P50 (B=0.596, p<.001)°] A &7} F2
u]é‘}t’i B oM AH|A| o] FE T JS u|x M9 Al & Wk EFdA 9 N2 2P IR
© A= UEhHT Jung(2011)2] A7ollM A, AAE & AR @Hey] AT S5 ks =EFe RN JE A
o] adlo] FH o mo) Fougt S vAle Ao® YElst  HA A ] ApEstE Aol tial AXE st Alo] & A
ok whEbA JEAFe] 7 olu ARl S A Tl o] FFEQl BAjolnh Ay e g Qs it HEo] d3st
Atk vgol tigh oAY FElAke] MUlAE o83 F HIL e AP E FE MUlE G Abgr kel 2
ERIAAIFE F310] o]ojAlE 7FeAol itk Adtdth & HFo] o7 sto thekdh wistel] tigh iv]e} o A5 o
3] 7HA ARl S T Ad e 7|Ee|H o yolrt Aol Haf vobd 4 e A3 ek, AR A e, @7 9 A A
el gk FEA] thet S87A & o]ojd Aolet dekent 3 99l 5 a2l B3 7| 2AF AlFel w7t Ak
ool FASFUH, FAFEA, dEER Ede o B AT A, 2vAF, PFole, AuSAd uE
Fe A E Ao E UEhd Jung2019)0] 72 S AuEgt A7AAE Feshd vt 2
< o REARY] 2o ggst, 5545 Ed devt AR, @A Zre] Aol S PA= Ao vyt
ATt ok 29 1ol AR A EF, AAA A S vAE
ZRA| e MENEA (B=0.733, p<.05)°l] AH ZF7F foln Ao F VERd Lee(2021)0] AFAAE A A sl= A3} ek
stEE 2 AFolM e LRAFS A9 &g dFE vIXle WAL Yoo(2021)8] AA TN AR A, AlEL A A2t
Ao R Uepgth SuAlde] 7HA, HOAlE, RAA, Ha 2 dFoabAR e Fons 93 vH 202 e A
4 S a8 9EETE dFE vAE Zew vehd AR vsE WEto|rh
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