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Skin Aging Perception and Anti-Aging Management Characteristics
of Women in their 30s in Shanxi Province, China
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This study aims to provide accurate information through data on the perception of skin aging and anti-aging management behavior
characteristics of women in their 30s in Shanxi Province, China, and to provide basic data on the development and professional
management of cosmetics tailored to customers' needs in the anti-aging market. For the study, an electronic questionnaire was produced
by the Wenjuanxing program, and the purpose of the study and the survey contents were read to a woman in her 30s living in Shanxi
Province, China, and a survey was conducted anonymously. A total of 260 copies were distributed, and 227 copies were finally analyzed
except for 33 responses that were insincere or omitted. The survey was divided into three parts: 6 questions to know the general
characteristics of the survey subjects, 19 questions to know skin aging awareness, 8 questions to know anti-aging cosmetics use
characteristics, and 9 questions to know professional care use characteristics among anti-aging management. The collected data were
analyzed using the SPSSWIN21.0 program for Windows. The results of the study showed that women in their 30s in Shanxi Province,
China, are usually aware of skin aging, but there is a lot of interest in anti-aging management. To prevent skin aging, cosmetics are used,
lifestyle is maintained well, and the period of using cosmetics is 20~25 years old. Frequently used cosmetics are ‘moisturizing products’,
and cosmetics are important to improve skin aging. In addition, “self-management (home care)” is the most common professional
management, and “removing wrinkles” is the most common management. These findings show that women in their 30s need to spread
knowledge about skin aging, and there is a growing interest in skin aging and anti-aging management by identifying their skin
characteristics and selecting skin care that suits them. Therefore, professional management should develop a skin care program for
middle-aged women in their 30s by developing a skin care program tailored to each age group, and the results of this study are
meaningful in providing basic data on the dissemination of anti-aging knowledge and development and marketing of Chinese middle-
aged women.
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Table 1. General characteristics
Category Frequency(N) Percentage(%)
Marital status Unmarried ! '8
Married 223 98.2
Fertility experience Have 217 96
None 10 4.4
Big city 68 30.0
Present residence Middle-sized and small cities 122 53.7
Rural 37 16.3
High school graduate or below 3 1.3
Final educational Junior college graduation 93 41.0
background University graduation 127 55.9
Postgraduate 4 1.8
Professionals 44 194
Office clerk 80 352
Service workers 31 13.7
Oceupation Workers 19 8.4
Beauty industry 16 7.0
Freelancer 7 3.1
Individual business 10 44
Full-time housewife 20 8.8
Less than 500,000 won 69 30.4
Less than 500,000~100,000 won 121 53.3
Monthly income Less than 1~2 million won 21 9.3
Less than 2~3 million won 10 44
More than 3 million won 6 2.6
All 227 100.0
Table 2. Awareness of skin aging
Category Frequency(N) Percentage(%)
Mean + standard deviation 3.70£1.20
Awareness High 48 211
of skin aging General 111 48.9
Low 68 30.0
All 227 100.0
AHgshE SHEHARE 89.4%C10AL, W F st TS A% B VISR E 10l 26.7%, ‘HAE A R=TF 20.7%, <FIL
F AFEAIR L 20~25417} 42.9%, 26~3041°7F 31.5%, 31~35 7} 19.7%, “3E H E50] 14.3% ol YHF VR
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Table 3. Characteristics of using anti-aging cosmetics

Category Frequency(N) Percentage(%)
A lot of 125 55.1
o ) Many 98 432
Interest in skin aging care
General 2 9
None 2 9
Pay special attention to face washing, cleansing, peeling, etc. 59 10.2
Use high-performance cosmetics 99 17.1
Use anti-aging home beauty instruments 45 7.8
Efforts to prevent skin aging Go to the skin care room regularly 84 14.5
(Multiple choice, All=578)  Adhere to the intake of vitamins and other nutrients and health foods 52 9.0
Avoid smoking and drinking alcohol and keep exercising 110 19.0
Try to relieve stress 42 7.3
Cosmetic surgery management 87 15.1
Whether to use cosmetics to Yes 203 89.4
improve skin aging No 24 10.6
20~25 years old 87 429
26~30 years old 64 31.5
Use age
31~35 years old 51 25.1
36~40 years old 1 5
Importance of Yes 180 88.7
cosmetics No 23 113
Moisture products 86 28.5
Commonly used Wrinkle Improvement Products 49 16.2
cosmetics .
. . El 26.2
Cosmetic (Multiple choice, astic products 79 6
users for AlI=302) Sunscreen products 31 10.3
improving Pigmentation (whitening) improvement products 57 18.9
skin aging Price 80 26.7
(Al1=203) o
Criteria for the Composition and efficacy 43 14.3
purchas? of Advertisement 59 19.7
cosmetics ) )
(Multiple choice, Peripheral persuasion 26 8.7
AllI=300) Brand awareness 62 20.7
Introduction of cosmetics sales staff 30 10.0
Less than 50,000 won 17 8.4
Cosmetic 50,000~100,000 won 89 43.8
amount 100,000~200,000 won 78 384
200,000~400,000 won 19 9.4
All 227 100.0
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Category Frequency(N)  Percentage(%)
) Self-care (Home Care) 126 36.6
(Mulfill()llz (c:ificrg,ei]ﬁi 44) Professional skin care room 125 36.3
Hospital (Dermatology) 93 27.0
1 time 8 3.5
2 times 12 53
Frequency of skin care(week) 3 times 34 15.0
4 times 39 17.2
Every day 134 59.0
L Yes 156 68.7
Anti-aging management by experts No 7 313
Moisture Management 42 17.4
o Wrinkle removal 61 253
(Mlﬁtlil;t)llea%glogici foiﬁig 41) Face contours 48 19.9
Elastic Management 52 21.6
Pigment Management 38 15.8
Very satisfied 56 359
Satisfied 54 34.6
Satisfaction of effect Usually 4 2.6
(AI=156) Dissatistied 20 12.8
Very dissatisfied 22 14.1
For employment 56 22.7
Reasons for choosing To look young 59 23.9
beauty care In preparation for marriage 34 13.8
(Multiple choice, All=247) In order to be attractive to the opposite sex or others 70 28.3
For self-satisfaction 28 11.3
Less than 200,000 won 50 32.1
Investment Amount 200,000~500,000 won 91 58.3

500,000~1 million won 15 9.6
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Table 4. Continued

Category Frequency(N)  Percentage(%)
Professional skin care 69 18.9
Functional cosmetics 22 6.0
. o Household beauty instruments 62 17.0
The ot clfcive antagin car Take healthy food s 123
Cosmetic plastic surgery 50 13.7
Regular life and exercise 79 21.6
Adequate sleep 38 104
Very agree 76 335
Agree 83 36.6
Improving q}laliFy of life through General 5 29
anti-aging care
Disagree 42 18.5
Very disagree 21 9.3
All 227 100.0
50~1007+1 0] 9.6%CIAt}. 7P &3 st dE= A, 30t de] Anky BN F A= &
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